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My name is Kelsey Etienne. I'm a graphic designer who
specializes in digital art. I have four years of experience in
the world of graphic design. To this day, I love being able
to hear concepts and ideas and transform them into an
appealing form of visual communication. All art serves a
purpose whether it’s to inspire or have an impact on
society. Being a content creator allows artist to depict
what can’t always be written.

I hope you enjoy viewing some of the projects I've done.
Thank you for stopping by!

Kelsey Elienne

Contact Information

108 Union Rd Apt 1S
Spring Valley, NY 10977

etiennekelsey@gmail.com
845 746 7941
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TWO HUNDRED YEARS OF SOLITUDE

Dust Cover refers to the removable printed paper cover that wraps
around a hard covered book. The design of book jackets has an impres-
sive history and continues to be a design niche that calls for intellectual
insight, creativity, developed concepts, and skill.

I assigned two titles by the same author Gabriel Garcia Marquez. Gabriel

is one of the best-known Latin American writers in history.

abriel Garcia Marquez was born in

1927 in the small town of Ara-
cataca, situated in a tropical region
of northern Colombia, between the
mountains and the Caribbean Sea. He
grew up with his maternal grandpar-
ent — his grandfather was a pensioned
colonel from the civil war at the begin-
ning of the century.

He went to a Jesuit college and
began to read law, but his studies were
soon broken off for his work as a jour-
nalist. In 1954 he was sent to Rome*
on an assignment for his newspaper,
and since then he has mostly lived
abroad - in Paris, New York, Barcelona
and Mexico - in a more or less com-
pulsory exile.

Besides his large output of
fiction he has written screenplays and
has continued to work as a journalist.
He was awarded the Nobel Prize in
Literature in 1982. Garcia Marquez’s
novelistic world is mostly that of
provincial Colombia, where medieval USD $4.95/GBP £2.75/CAD 54.95
and modern practices and beliefs clash ISBN 976:1-402:69462:6
both comically and tragically. | |

-

"An irresistible work of storytelling, mix-
ing the magic of the fairy tale, the realis-
tic detail of the domestic novel and the
breadth of the family saga.”

-- New York Times

“One Hundred Years of Solitude is substan-
tive and substantial, and its prose precise
for the simple reason that its sentences are
too exquisite to be inessential. It is a novel
on which is bestowed the laurels usually
awarded to great works of frugal prose. Yet
its genius is in the operatic telling”

-- The Independent
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He won a Nobel Prize for Literature. His works are widely known

for his incredible use of magical realism. I designed the entire
book jacket: front inside flap, front cover, spine, back cover, in-
side back flap. The two covers are coordinated pair, showing a
statement of style.
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SOLITUDE

GABRIEL GARCIA

his is the author’s epic tale of seven

generations of the Buendia family
that also spans a hundred years of
turbulent Latin American history, from
the postcolonial 1820s to the 1920s.
Patriarch José Arcadio Buendia builds
the utopian city of Macondo in the
middle of a swamp. At first prosperous,
the town attracts Gypsies and
hucksters—among them the old writer
Melquiades, a stand-in for the author. A
tropical storm lasting nearly five years
almost destroys the town, and by the
fifth Buendia generation its physical
decrepitude is matched by the family’s
depravity. A hurricane finally erases all
traces of the city. By the end of the novel
Melquiades has been revealed as the
narrator; his mysterious manuscripts are
in fact the text
of the novel.

JACKET DESIGN BY KELSEY ETIENNE

JACKET IMAGE:
tvtropes.org/pmwiki/pmwiki.php/Creator/
GabrielGarciaMarquez
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Dust Cover refers to the removable printed paper cover that wraps He won a Nobel Prize for Literature. His works are widely known
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around a hard covered book. The design of book jackets has an impres- for his incredible use of magical realism. I designed the entire e — 3 : | .
sive history and continues to be a design niche that calls for intellectual book jacket: front inside flap, front cover, spine, back cover, in- v ' L\ N . e
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statement of style.
I assigned two titles by the same author Gabriel Garcia Marquez. Gabriel
is one of the best-known Latin American writers in history.
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g Pt “This shining and heartbreaking novel may be
W

Aracataca, situated in a tropical region one of the greatest love stories ever told.”

eifmorihir Cultlile, belremm i --The New York Times Book Review

mountains and the Caribbean Sea. He

grew up with his maternal grandparent

- his grandfather was a pensioned

colonel from the civil war at the

beginning of the century. « s :
He went to a Jesuit vollege and Begu,111ng,, masterly. storytelling....

began to read law, but his studies Garcia Mar quez writes about

were soon broken off for his work :

as a journalist. In 1954 he was sent love as sav1r.1g grace, the fO:CC

to Rome* on an assignment for his hat makes life worthwhile.

newspaper, and since then he has .

mostly lived abroad - in Paris, New NeWSday

York, Barcelona and Mexico - in a

more or less compulsory exile.

Besides his large output of fiction “A sumptuous book...[with] major
he has written screenplays and has
" B themes of love, death, the torments of

continued to work as a journalist.
He was awarded the Nobel Prize in memory, the inexorability of old age.”

Literature in 1982. Garcia Marquez’s .
novelistic world is mostly that of --The Wash ington Post B ook World

provincial Colombia, where medieval
and modern practices and beliefs clash USD $4.95/GBP £2.75/CAD $4.95
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n their youth, Florentino

Ariza and Fermina Daza
fall passionately in love. When
Fermina eventually chooses to
marry a wealthy, well-born doctor,
Florentino is devastated, but he is a
romantic. As he rises in his business
career he whiles away the years in
622 affairs—yet he reserves his heart
for Fermina. Her husband dies at
last, and Florentino purposefully
attends the funeral. Fifty years, nine
months, and four days after he first
declared his love for Fermina, he
will do so again.
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JACKET DESIGN BY KELSEY ETIENNE
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WHOLE LIFE PET

This product is in need of a redesign. Take note of current and historic trends, col-
or palettes, typefaces, style of carton or container, and any other aspect that will be
a design decision you will have to make. Our target audience is a consumer who
shops with an awareness of health, quality, ecological issues, fair trade issues, as well
as trends and enjoyment of luxury. They are more likely to be agreeable to paying a
bit more for a product of higher quality, but are very aware of value.
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For this project, I designed a series of two brochures for a muse- ' 4 v TP ' M 2 P I-AYI N G FI E I- D

um on an exhibition that has collections of art or artifacts. The
purpose of the brochure (and your goal as a designer) is to in-
form the reader about the work featured in the brochure, as well
as persuade the viewer that they should go to see the work. The
subject of each brochures will be one body of work, or collection,
within that institution or one of the curatorial departments. Each
one will be an 8-panel (four on each side) folded brochure.

PROJECT: BROCHURE SERIES - FALL 2021



PROJECT: IDENTITY DESIGN * FALL 2020

0|4 RACK

Spice Rack, a company that sells gourmet herbs would like you to
create a visual identity for them. The logo will be placed on var-
ious items such as labels, packaging, websites, banners, aprons,
and more.

¢

213 R

SPICE RACK SPICE RACK SPICE RACK
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SPICE RACK‘

KOSHER SALT -
100% PURE

COOKING MADE EASY

THIS SALT DOES NOT SUPPLY IODINE.
A NECESSARY NUTRIENT.

NET WT. 1.70 OZ (48.2G) COOKING MADE EASY

NET WT.1.70 OZ (48.26G)

SPICE RA[IKJ I

THIS SALT DOES NOT SUPPLY [ODINE.
A NECESSARY NUTRIENT.

NET WT. 1.70 OZ (48.2G)
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Modern Farmer is the authoritative magazine re-
source for today’s cutting-edge food producers and
consumers: the farmers, wannabe farmers, chefs,
and passionate home cooks who are influencing the
way we eat right now. Blending hands-in-dirt ser-
vice, soulful inspiration, and whip-smart reporting,
Modern Farmer understands that a tomato is never
just a tomato - it’s also a political, and deeply per-
sonal, statement about who we want to be and the
world we hope to live in.

This design is a series of 3 table of contents for
Modern Farmer. The goal was to strive to create a

typographic rhythm and a clear hierarchy of levels
of information and incorporate images that relate to
the topics.

PROJECT: TABLE OF CONTENTS SERIES * FALL 2021

TABLE OF

CONTENTS

The Accidental Dairy Farmer

Seattle chef Kurt Timmermeister wanted little more
than a rustic retreat when he bought four neglected
acres on nearby Vashon Island. Then a cow named
Dinah changed everything.

by Miranda Silva

Your Complete Guide to Raising Ducks

How to choose the right breeds, give your hatchlings
a strong start, and house and feed these lovable,
egg-laying fowl.

by Thomas Christopher

The High Priest of Hippie Horticulture

Biodynamic pioneer Alan Chadwick turned America
on to radical growing methods—influencing everyone
from Alice Waters to winemakers Fetzer and Frey. So
how come you’ve never heard of him?

by Sara Solovitch

Andiamo, Little Dogies, Andiamo!

Photographer Gabriele Fanelli rides along with
modern Italian cowboys keeping an ancient
practice alive.

By James Rodewald

ISSUE 125 8 6
FALL 2021

Change Menus, Change Lives

Fourteen chefs each with a cause gather in Louisiana
to cook a free-form feast and formulate a plan for
revolutionizing the way we farm and eat. Plus recipes
from their collaborative dinner.

by Monica Michael Williams

TABLE OF
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SUNY ONEONTA

SUNY Oneonta is an educational institutional looking to update their website. The goal of this project was to create two prototypes

SUNY
ONEONTA

KEY LINKS

to present to the client. The requested changes to be made were mainly improving the User Interface in order for views to be it | [ —
visually compelled and have an easy understanding of navigation. Some aspects include branding, navigation, article, aside, footer, Employment g | S 7
links, organize information on a page in separate containers while remaining within the pre-established style guide. - . N B
2 B
Events Calendar ® 3 e

Click here for more details

SUN‘Y ABOUT ONEONTA ADMISSIONS COST & AID ACADEMICS STUDENT LIFE NEWS & EVENTS Q

ONEONTA

STUDY ABROAD INTERNATIONAL SERVICES PROGRAMS EVENTS & ACTIVITIES STUDENT EMPLOYMENT MEET OUR STAFF

START YOUR ADVENTURE!

\4

Volunteer

SUNY Oneonta students volunteer more than
50,000 hours of service each year through
our nationally recognized Center for Social

Responsibility and Community (CSRC).

.‘ ’ )h:. >
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NETHERLANDS ~ UNITED KINGDOM GHANA GERMANY ISREAL
CLICK HERE TO SCHEDULE A MEETING

e

© 2022 SUNY Oneonta 108 Ravine Parkway Oneonta, NY 13820 607-436-3500

FINLAND GREECE

SUNY Oneonta offers 12 study abroad and exchange programs and many short-term faculty-led programs through the Office of Global Education (OGE). The short-term
faculty-led programs offered throughout the year are courses taught by SUNY Oneonta faculty for credit and include cultural experiences and, often, service-learning
opportunities. Oneonta students also have access to more than 1,000 study abroad, exchange and international internship programs through the SUNY Network!

For SUNY Students (Oneonta and other SUNY REQUIRED for SUNY Oneonta students AFTER

: . you are accepted to a different SUNY program
students) applying to an Oneonta Program: e

1. Click on the “Start Your Adventure Now” button below to create your 1. Click on the “Start Your Adventure Now” button below to create your
OGE Global Portal account and go to “Programs” to choose and OGE Global Portal account and go to “Programs” to choose and
apply to an Oneonta Program apply to an Oneonta Program
2. After acceptance, log into the OGE Global Portal & click “Commit” to 2. Go to “Programs” and search for “Other SUNY Programs” (type in

complete the required forms (including Course Approval Form). search bar). Select the “Other SUNY Programs” option, click “Apply”,

and choose the correct term to complete the required Oneonta
forms (Course Approval Form & Program Info).

PROJECT: WEBSITE REDESIGN * SPRING 2022

COMMUNITY | FAMILIES | ALUMNI&FRIENDS | GIVE | MY ONEONTA

-~ "COMMUNITY "~

e o

An Economic Engine for the Region

With an annual general budget of $106 million, SUNY Oneonta is an economic engine for the Oneonta region. The college employs a work force
of more than 1,250 and enrolls approximately 6,000 students, many of whom purchase goods and services from businesses in Otsego County.

The college collaborates with a variety of community organizations to enhance the quality of life in our region. We offer space on our campus,
financial and in-kind support, and the enthusiasm and expertise of our faculty, staff and students, who volunteer in the community and present
educational and cultural events ranging from science fairs to theater productions.

i

Classes

You don't have to be a student at SUNY Oneonta
—or even seeking a college degree at all—to take
classes on campus. We welcome all non-degree

students. A variety of classes are available online.

almmia

Events

SUNY Oneonta is the area’s leading cultural and

educational resource, bringing distinguished
speakers to Oneonta and offering dozens of
cultural events to the community each year.

L Search

L

in @ #

SUNY
ONEONTA

KEY LINKS

)

COMMUNITY *

An Economic Engine for the Region

With an annual general budget of $106 million, SUNY Oneonta is an
economic engine for the Oneonta region. The college employs a work force
of more than 1,250 and enrolls approximately 6,000 students, many of
whom purchase goods and services from businesses in Otsego County.

O

Volunteer

SUNY Oneonta students volunteer more than 50,000 hours of service
each year through our naticnally recognized Center for Social
Responsibility and Community (CSRC).

4

Classes

You den't have to be a student at SUNY Oneonta—or even seeking a
college degree at all—to take classes on campus. We welcome all
non-degree students. A variety of classes are available online.

Events

SUNY Oneonta is the area’s leading cultural and educational resource,
bringing distinguished speakers to Oneonta and offering dozens of
cultural events to the community each year.

12022 SLINY Oneceta 108 Ravine Parkway P
Omeanta, NY 13820 607-436-3500 fO ¥ in @ 8



LURE

PROJECT: BRAND IDENTITY - FALL 2021

DIZE BY ASHH

Allure By Ashh is a black owned company that provides natural
hair and customized wig services. This project consisted of brand
identity including a logo, business cards, and five Instagram high-
light covers. Later the logo was also used on websites, banners,
labels, and packaging items.

The colors associated with the brand and brown and gold gradi-
ents. The highlight covers were used to provide easy navigation to
customers who are looking for specific information.

ALLURE
) ’
24)

'
LN N
@AllorebyAshh
845. 337. 2290
Youyoute.ashley@icloud.com
Monroe, NY

18




MATERNITY GUIDESHIP

These are some of the logos I've done recently
for clients in 2022. Some are mainly text based
as others are a mixture of typography

and illustrations.

PROJECT: BRAND IDENTITYS - 2022 20



